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Confidentiality Notice and Agreement 
 
 
The information contained in this document and any documents accompanying it are 
legally privileged and confidential information intended only for the use of the individual 
or entity named below.  You are hereby notified that any dissemination, distribution or 
copying of this document is strictly prohibited without the prior written approval of My 
New Company.   
 
Upon request by My New Company, this document is to be immediately returned to My 
New Company at the address listed above.  If you have received this document in error, 
please immediately notify us by email and return the document to us at the address 
listed above, postage expense guaranteed by us.   
 
 
This document issued to:   
 
 
________________________________________________________________ 
 
 
 

This is a business plan.  It does not imply an offering of securities. 
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